
Back to School  
Success

7 DATA-DRIVEN TIPS FOR
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The School  
Buses are 
Warming Up



STATISTICS

- The survey was conducted through the Field Agent 
platform, May 10 - 11, 2022. 

- 1,434 Moms of children entering K - 12 for Fall 2022 
were surveyed. Of them: 

• 100% Female 
• 66% Caucasian 
• 15% Hispanic 
• 13% African American 
• 6% Other

About the Study
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Will your household make Back to School
 purchases for the 2022-23 BTS shopping season?

N = 1,434 U.S. Households with K-12 kids

Yes No

99%

1%
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Compared to last year, will your household likely spend more or less on Back to School shopping 
for the 2022-23 school year?

N = 1,426 households with K-12 kids that will make BTS purchases for the 2022-23 BTS season.

Much more More A little more Neutral A little less Less Much less

10% 17% 29% 30% 5% 6% 3%



Rethink What a BTS 
Purchase Is 
“[BTS] supply shopping is unique. There 
really are no other shopping occasions 
throughout the year where so many 
households are required to buy so many of 
the same items at the same time!” 
 
Sales Executive  
Major School-Supply Brand
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93% 93% 92% 82% 77% 68% 65% 52% 51% 49%

Which of the following items do you expect to purchase for the upcoming school year? 
Choose all that apply. 

N = 1,426 U.S. Households with K-12 kids that will make BTS purchases for the 2022-23 BTS season. 

School 
Supplies

Clothes Footwear Backpacks Packed-lunch
foods

Hand
Sanitizer

Cleaning 
Supplies

Meds/Vitamins Electronics Athletic
Gear
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81% 75% 74% 72% 70% 66% 66% 63% 62% 61% 59% 59% 57%

What will your children’s “packed lunches” most likely contain?
Choose all that apply. 

N = 1,025 U.S. Households with K-12 kids that will pack a lunch for their kids to attend school.
72% of respondents said they’d “pack a lunch” at least occasionally for one or more of their K-12 children.

Fruit Water Salty
Snacks

Meat
Sandwich

Bars Fruit
Snacks

Dairy
Foods

Plastic
Containers

Lunchables Plastic
Bags

Vegetables Juice Bakes
Snacks



Win July to August
“The first two weeks of August are big 
weeks. Over 50% of the U.S. student 
population K-12 goes back to school during 
these weeks.” 
 
Sales Executive  
Major School-Supply Brand

02

8



9

How much of your 2022-23 Back to School shopping do you currently expect will be done during 
the sales tax holiday o!ered by your state (if applicable) or another state?

N = 766 households with K-12 kids that will make BTS purchases for the 2022-23 BTS season and live in 
or near a state with a tax free holiday.

7%

50%

43%

Only shop during BTS tax holiday Make some purchases during tax holiday Will not influence my shopping
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Compared to last year, when do you expect to shop (or when did you start shopping) for school 
supplies and/or attire for the 2022-23 Back-to-School season?

N = 1,426 households with K-12 kids that will make BTS purchases for the 2022023 BTS season.

Much earlier Earlier A little earlier Neutral A little later Later Much later

5% 11% 32% 38% 7% 4% 3%
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- “I am looking at shopping as early as possible to 
avoid crowds and lack of supplies.” 

- “I hope I do it earlier than other years since 
everything seems to sell out quickly and I have two 
kids to buy for.”

In Mom’s World



Focus on Strategically-
Imperative Retailers
You can’t win BTS by spreading yourself 
thin. Invest where it matters most. 
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90% 73% 37% 33% 27% 25% 24% 22% 22% 19%

Identify all the STORES (NOT online retailers) from which you’ll likely purchase school supplies for 
Back-to-School 2022-23. Choose all that apply.

N = 1,424 U.S. Households with K-12 kids that will make BTS purchases for the 2022-23 BTS season. 

Walmart Target Dollar Tree Dollar General Walgreen's Sam’s Club Costco Staples O!ce Depot/Max Family Dollar
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89% 65% 49% 42% 38% 35% 34% 29% 23% 19% 17% 16% 15% 11%

 Identify all the retailers from which you'll likely purchase GROCERIES for your kids' packed 
lunches during the 2022-23 school year. Choose all that apply.

N = 1,025 households with K-12 kids that will pack a lunch for their kids to attend school.

Walmart Target Aldi Sam’s Club Kroger Amazon Costco Dollar
General

Trader 
Joe’s

Whole
Foods

Family
Dollar

Publix Albertson’s Meijer
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84% 68% 52% 13% 12% 11% 10% 7% 6% 4%

Which of the following online retailers do you expect to purchase from this 
Back to School season?

N = 1,225 households with K-12 kids that will make online BTS purchases for the 2022-23 BTS season.

Amazon Walmart Target Staples Sam’s club O!ce Depot/Max Walgreen's Costco CVS Ebay



“It’s the Economy 
Product Availability, 
Stupid”
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IN MOM’S WORDS …

- “I believe it will be more stressful than ever because 
I do not think stores will have sufficient stock.” 

- “I’m worried there will not be much of a selection as 
stores already struggle to keep items stocked.”
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What is the single biggest obstacle for your household when shopping inside stores for BTS?
N = 1,424 households with K-12 kids that will make BTS purchases in-store for the 2022-23 BTS season.

Product availability Finding a!ordable 
price

Finding desired 
types/styles

Crowded/disorganized 
stores

33% 32% 18% 17%
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If you are not able to find your preferred brand while shopping for BTS, 
what are you most likely to do?

N = 1,424 households with K-12 kids that will make BTS purchases in-store for the 2022-23 BTS season.

Di!erent brand/same 
retailer

Same brand/di!erent
retailer

Same brand/same
retailer

Not purchase

50% 34% 14% 2%



Whip Those Ecommerce 
Pages into Shape
BTS is an omnichannel affair. 86% of 
households said they expect to purchase at 
least a little online. 
 
Don’t neglect your ecommerce presence. 
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Approximately what percentage of school supplies do you estimate your household will purchase 
ONLINE for Back-to-School 2022-23?

N = 1,426 households with K-12 kids that will make BTS purchases for the 2022-23 BTS season.

29% said they expect to buy between 1-10% of their school supplies online.
Only 1% said they’ll purchase between 96-100% online.

14%

10%

76%

No online purchases Less than half More than half
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What is the likelihood you will purchase clothing/footwear 
ONLINE for Back-to-School 2022-23?

N = 1,420 households with K-12 kids with at least some chance of buying BTS clothes.

25%

17%
9%

17%

32%

Completely likely Very likely Moderately likely Not very likely Not at all likely
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Which of the following methods are you MODERATELY LIKELY to use to 
obtain SCHOOL SUPPLIES for the 2022-23 BTS season? 

Choose all that apply.
N = 1,225 households with K-12 kids that will make online BTS purchases for the 2022-23 BTS season.

Store pickup Package delivery Local, in-town delivery

67% 54% 33%



But, By All Means,  
Stay Focused on  
Brick-and-Mortar
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In-store is still where BTS happens.
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How many STORES will your household probably visit to purchase school supplies for 
Back-to-School 2022-23?

N = 1,426 U.S. Households with K-12 kids that will make BTS purchases for the 2022-23 BTS season. 

0 Stores 1 Store 2 Stores 4-5 Stores More than 5 stores

0.1% 5% 60% 24% 12%



Grease the Way for  
New Products
Do everything to get shoppers to try your 
products.  

Because brand familiarity matters!

07

25



26

Of the following, which is most likely to drive your purchase of a 
specific brand during BTS?

N = 1,426 U.S. Households with K-12 kids that will make BTS purchases for the 2022-23 BTS season. 

Brand familiarity Required by School Other’s recommendation Good product-page
content

Good on-package
information

Marketing

48% 36% 6% 5% 3% 2%


